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Dacastello Vini

HAS BEEN AWARDED WITH

Sid Patel

\&'/at \—)aJFDf? By The Judging Panel At

2025 LONDON WINE COMPETITION

Director, LWC

MontepaBI APr=20 “Rosso rubino, con sentori di ciliegia, fragola e spezie,

questo vino di grande bevibilita ha sentori di frutta
fresca, tannini morbidi e un palato equilibrato che
termina pulito con un fascino elegante”.

Qualita: 93
Qualita/Prezzo: 95
Packaging: 92
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2025 LONDON WINE COMPETITION

Director, LWC

“Rosso porpora, con frutti di bosco, timo e pepe al naso.
Questo vino mostra tannini fini e un'acidita brillante,
finendo con equilibrio e intensita”.

Qualita: 91
Qualita/Prezzo: 94
Packaging: 92




The London Wine Competition is the UK-based international wine competition that looks to recognise, reward and
help promote wine brands that have successfully been created to identify with and target a specific wine drinker.
For any wine brand to earn its place on a retailer’s shelf or a restaurant’s wine list - and then vitally stay there -
they need to be marketable and consumer-driven and not just produced in the general hope it can find enough
people willing to sell and buy it.

That 1s why the London Wine Competition 1s different. It single out and shine the spotlight on those wine brands
that consumers really want to buy and have a clear market value for trade buyers.

A competition that will judge wines 1n three key areas:
« Their quality.

« Their value for money.
« What they look like.




Commercially relevant

Crucially all the winners in the London Wine Competition will give future
trade wine buyers, be they for a supermarket, specialist wine retailer,
casual dining or upmarket restaurant, the re-assurance that these are wines
that their customers want to buy.

Competition organizers

The London Wine Competition has been created exclusively by the
Beverage Trade Network, the US drinks events, services, business, and
publishing group dedicated to helping drinks producers and brand owners
get closer to the buyers, distributors, and retailers that can bring their
products to market.

It is part of a new wider London drinks awards initiative that also includes
The London Wine Competition that looks to reward and highlight
market-driven consumer.
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